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Macro-environmental changes act as a direct nutrient that changes the industrial
structure and stakeholder strategies. All fields are changing rapidly around the world.
Humans are making a lot of efforts to cope with rapid change. The following topics
are discussed in this study to fit these times. First of all, we will explain what is the
biggest nutrition factor for pharmacies today among various macro-environmental
changes. Secondly, we will look at changes in the technical environment of
pharmacies. Third, we will discuss the development process of the “pharmaceutical

distribution platform” caused by changes in the technology environment. Fourth, I
will explain what needs to be considered for the digital transformation of pharmacies.
Finally, we present the direction of digital transformation of desirable pharmacies in
the future. This study is significant in that it provides useful information needed to
strengthen the competitiveness of desirable future pharmacies.
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